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This adjective seems awkward or unclear. Consider using
a different adjective to improve fluency.
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We did conducted a crowdsourcing based experiment for a music
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We did conducted a crowdsourcing based experiment for a music
recommendation problem. It showed that different method for
advertisement yield different degrees of efficiency and there exist
significant differences in behavioral patterns across different genders
and different age groups.

Replace with

We conducted a crowdsourcing-based experiment to address a
music recommendation preblem. The study demonstrated that
varying advertising methods result in varying levels of
effectiveness, and notable distinctions in behavioral tendencies
were observed among distinct genders and age cohorts.

Intensive ARIBRR

XA NEUR

A M AmEETE T

recommendation problem. It showed that different method for

advertisement yield different degrees of efficiency and there exist
significant differences in behavioral patterns across different genders

and different age groups.

Replace with

We conducted a crowdsourcing-based experiment for a music
recommendation problem. It has been shown that different
methods of advertisement yield varying degrees of efficiency,
and there are significant differences in behavioral patterns
across genders and age groups.

Standard #REEXR

We did conducted a crowdsourcing based experiment for a music
recommendation problem. It showed that different method for

advertisement yield different degrees of efficiency and there exist
significant differences in behavioral patterns across different genders

and different age groups.

Replace with

We conducted a crowdsourcing-based experiment for a music
recommendation problem. It showed that different methods
for advertisement yield different degrees of efflciency, and
there exist significant differences in behavioral patterns across
different genders and age groups.
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We did conducted a crowdsourcing based experiment for a music
recommendation problem. It showed that different method for
advertisement yield different degrees of efficiency and there exist
significant differences in behavioral patterns across different genders
and different age groups.

Replace with

We conducted a crowdsourcing experiment for a music
recommendation problem. The study found that advertising
methods vary in effectiveness and behavioral patterns differ
among genders and age groups.
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It is shown that different methods for
advertisement yields different degrees of

efficiency and there exist significant

differences in behavioral patterns across

different genders and different age groups.
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On wordvice.com, our PhD kevel editors provide editing
service while wordvice.a provides Al editing serice.

arge our clients by the leng
their documents and tumaround of time of the service

A Wiordvice, we

worduice.a. Out pricing for wordvice.comis
the length of your document and the turnaround time
strive to provide professional and

jee o oll of our clients.
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The present study demonstrates that the
efficacy of advertising techniques varies
depending on the approach employed, and
that notable variations in behavioral
tendencies are evident among distinct age
cohorts and genders.
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Korean.
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When | was in Korea, | saw the world as a

& 13 Words

During my time in Korea, | perceived the world
through a Korean lens.

Fluent 23
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Modes: Fluent Academic

About the comments made by reviewers #1
and #3, the concerns about the manuscript
are understood. We appreciate the reviewer's
opinion about our work but we disagree with
respect.
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Regarding the remarks provided by reviewers
#1 and #3, we acknowledge the concerns
raised about the manuscript. While we value
the reviewers' perspectives on our work, we
respectfully hold a differing viewpoint.
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An outline is a roadmap that guides you through - An outline is a helpful tool for writing and staying 3 (%A9) M = BX M

the writing process and helps you stay organized. A organized.

good outline should include an introduction, body - A good outline should include an introduction, T 9 02 0 o ) 20, AL T R (A IEFE 452 PR With the arrival of the Fourth Industrial Revelution,
paragraphs, and a conclusion. Each body paragraph body paragraphs, and a conclusion. i 31 Artificial Intelligence (Al) is being widely applied in
should include a topic sentence, supporting - Each body paragraph should have a topic many fields.

evidence, and a transition sentence that connects sentence, supporting evidence, and a transition

to the next paragraph. Just as an outline for a sentence.

research paper presents the structure and a - Qutlines can also be used for research papers to

summary of each section of your study. present the structure and summary of each section.
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